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Serving the Rental Industry in Butte, Glenn, Tehama, Colusa, Plumas,
Modoc, Lassen, Shasta, Siskiyou, Trinity, Yuba, and Sutter Counties.
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CALIFORNIA RENTAL HOUSING ASSOCIATION

NVPOA HOUSING EXPO
JANUARY 27, 2022
K eynote S peaker
Julie Anderson is an in-demand
international public speaker; wielding
her expertise in brain science to bring
solution-based training into
organizations for business,
communications, team building and
leadership results such as increasing
productivity, preventing conflicts, and
improving organizational cultures.

70's theme

A MU S T A T T E ND E V E NT F O R

Owners -Property Managers -L easing Agents -Realtors -Maintenance Staff-Vendors
E xpo 2022 P rogram S chedule
7:30am Registration Opens
7:30 to 9:00am
Room #1
8:00 to 9:00am
Room #2
9:15 to 10:15am Room #1
9:15 to 10:15am Room #2
10:30 to 11:30am Room #1
10:30 to 11:30am Room #2
11:30 to 12:00pm Room #2
12:15 to 1:15pm Room #1
1:15 to 2:00pm
Room #1

Meet and Greet with Industry Partners/Vendors
Pace Supply- Plumbing Workshop and Staff Leading Questions to Uncover Maintenance Needs
Julie Anderson the "Brain Lady", Presents Stress Management in the Workplace
Experts in Your Home Presents, Understanding the New Legislation on Balcony Inspections
Julie Anderson the "Brain Lady" Using the Power of Neuroscience to Improve Communication, Manage Conflict,, and Deal with Difficult People
Tyler Whitlow presents, Social Media Marketing and Advertising Trends Post Covid plus other Tips and Tricks to do Today
Lunch
Julie Anderson "The Brain Lady", presents The Neuroscience of Success - How to Rock your Natural Gifts
Raffle Drawings

T he Manzanita P lac e

A d m i ss i o n Cost

J A NUA R Y 27, 2022

$50 for members

8 AM - 2 PM

$ 7 5 f o r n o n m e m b e rs

https://web.nvpoa.org/events

RSVP

530-345-1321

assistantnvpoa@gmail.com

T H A N K Y O U 2022 E V E N T T IT L E S P O N S O R S

PROPERTY
MANAGEMENT
For Redding
& Chico

Call us today!

(530) 576-5376
www.Hignell.com

BRE #317250 – Cont Lic #143778
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PROPERTY DAMAGE SERVICES
RESTORATION & CONSTRUCTION

WATER, MOLD, SMOKE, FIRE, WIND
DAMAGE RESTORATION
CONSTRUCTION & GENERAL CONTRACTOR
CLEANING & DISINFECTION SERVICES
CA License #689238
NV License #00795

www.crbr.com

Color Ad
Space Available
CHICO - (530) 343-8880
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As we enjoy the holiday season
with our beloved families, friends,
and coworkers, I am reminded
how truly grateful I am to be a
part of this rental housing community that is North Valley Property Owners Association. My own
achievements this past year are a
direct reflection of the members and leaders of NVPOA’s
continued focus to be the rental housing resource in
these ever-changing times. Oprah Winfrey said, “Don’t
worry about being successful but work toward being significant and the success will naturally follow.” So, I want
to remind us of the great ways NVPOA stayed relevant to
our industry this last year, look at measurable changes to
our market, and use it as a road map for our next year of
success.
The NVPOA committees continued all year to gather
relevant information from the front lines and share in a
medium that was most accessible to our members. The
weekly townhall meetings were key to getting this frontline information out to our members. Weekly we spoke as
property managers, on-site managers, private homeowners, and industry partners to share experience and new
best practices. In January we started our journey with
Beth Z, your nerdy best friend, to understand how to use
more online tools to add to our productivity, customer
connection, and time management. The virtual trade
show in April let us connect our industry partners that
were ready, able, and willing to work with our members.
Our first in person luncheon in June was a huge success
with a sold-out crowd and everyone eager to speak to
other professionals in their field about successes and
struggles over the past year. We continued this mission
of connection with our Family Fun Day in August, and
our Annual Fundraising Gala in September. Throughout
this year the association offered numerous webinars
and classes regarding all the new and ever-changing
rental housing laws. During our November luncheon we
were able to look back on how we have been able to fit
all these various laws during 2021 into a timeframe with
specific procedures and forms in order to continue to
be ethical and knowledge housing providers. I want to
personally thank Sam Harvey & Dirk Potter for all their
work to bring this education to our members in an easy
as possible to understand format.

On top of all the procedural and law changes in 2021, the
rental and sales housing markets were continuing to feel
the impact of the pandemic and all the fire displacement
from the last few years. According to the California Association of Realtors’ October home sales and price report,
the average sale price in Butte County increased 14.6%,
from $401,500 to $460,000 compared to October of last
year. This is higher than the California statewide increase
of average home sales value of $798,440 from $711,300
resulting in a 12.3% increase year over year. Meanwhile
rental rates are still working to catch up to the accelerated
sales value over the last few years. According to Apartment Guide from their September report, 1-bedroom rentals have increased 19.8% on average across California.
While 2-bedroom apartments have increased 18.9% year
over year. During the fall and winter months both sales and
rental leasing rates do tend to slow down. However, C.A.R
has also reported a 23.4% decrease in number of sales in
October compared to this same time last year. This slow
down can also be seen in the slight increase in number of
days homes are sitting on the market with the latest state
average being 11 days.
While the years of 2020 and 2021 brought with it times of
almost hectic change, it also gave us the opportunity to
network and rely on each other more than ever. I am so
proud of what the North Valley Property Owners Association was able to provide to its members during this time
and look forward to new ways our association will continue
to grow.

Why Welcoming Pets Makes Good Business Sense
By Crystal Martin

surrendered a pet as a result of their housing situation.
Clearly, room exists for multifamily to safely and sensibly be more welcoming to pet owners and their pets and to reap more financial benefits
from doing so.

Putting Out the Welcome Mat

What does a modern, progressive pet policy look like? The PIHI report
offers a number of specific recommendations for how apartment communities can attract and retain pet owners looking for a high quality of
life for themselves and their animals.

Crystal Martin

Viewpoint

Making communities more pet-inclusive will attract and retain residents
while enhancing your bottom line, says Crystal Martin of Leon Capital
Group.
Multifamily owners and operators are always on the lookout for ways to
improve the financial and operational performance of their communities.
A recent report from Michelson Found Animals and the Human Animal
Bond Research Institute shows that providing a welcoming environment
for pet owners is a highly effective way to do just that.
According to the 2021 Pet-Inclusive Housing Initiative (PIHI) Report,
residents in pet-friendly rental housing stay 21 percent longer than those
in non-pet-friendly housing (the report defined pet-friendly housing as
any housing that allows residents to have at least one pet, regardless of
other restrictions).
Think about what that means for your bottom line: you’re able to reduce
marketing and unit turn costs because residents aren’t moving out
as frequently. Along those same lines, 83 percent of owner/operators
surveyed say pet-friendly vacancies are filled faster. That translates into
fewer days in which a unit is not producing revenue.
Also, as the report details, prohibiting pets in a unit or restricting dogs
based on breed or weight doesn’t necessarily mean a resident won’t
have a prohibited pet in their unit. It just means that if they do, they won’t
report it and that means operators won’t collect pet fees and rent for
the animal. According to the study, 11 percent of all renters have a pet
they’re not allowed to. In all, operators could collect $1.5 billion more in
pet revenue each year by allowing those pets and collecting fees and pet
rent on them.

A Definite Disconnect

Owners and operators may think they’re already plenty accommodating
to pet-owning residents, but the PIHI report reveals residents feel differently.
Among those surveyed by the PIHI report, 76 percent of owner/operators say their properties allow some pets. However, 72 percent of
residents say pet-friendly housing is hard to find, and 59 percent say it’s
too expensive. In addition, 24 percent of residents report their pet has
been a reason for needing to move. Heartbreakingly, 14 percent have

Among the suggestions:
• Eliminate pet deposits and fees. Instead, apartment communities
can use regular security deposits to cover the minimal damage pets typically cause. If such a broad change is not possible, incentivize pet owners to apply by offering a free month of pet rent or waiving pet deposits
for new residents.
• Ease or entirely remove dog weight and breed restrictions.
Property insurance requirements are often cited as a reason for such
restrictions, but apartment owners and operators should check to make
sure their policies actually require these restrictions; increasingly, carriers are offering policies that don’t.
It’s important to note that reducing or eliminating breed and weight
restrictions doesn’t mean apartment operators should just blindly accept
any pet and pet owner. Rather, they should carefully screen individual
pets and their owners to flag any potential behavioral issues. Furthermore, residents should be required to sign a pet agreement that outlines
owners’ responsibilities and details the consequences of irresponsible
ownership, such as fines for allowing a dog to roam the community
unleashed and for not picking up dog waste. The agreement should also
spell out what steps will be taken if a dog bites another resident or pet.
• Expand the number of pets permitted in each apartment home.
If you allow one pet per unit, consider allowing two. For context, consult
with local jurisdictions to determine the amount of pets permitted per
home in the area.
• Offer an array of pet-focused amenities. Features like pet-washing
stations, designated pet parks and exercise areas and regularly stocked
pet-waste bag stations contribute to the long-term satisfaction of residents and will support marketing efforts to pet-owning prospects.

The Big Picture

Today’s apartment renters—like so many in the U.S.—are simply crazy
about their pets. They consider them full-fledged members of the family.
The numbers bear out our (understandable and totally justified!) obsession with pets. According to the American Pet Products Association, 70
percent of U.S. households own a pet, and Americans spent $99 billion
on pets in 2020.
In such an environment, making apartment communities more petinclusive will attract and retain more residents and significantly enhance
a portfolio’s bottom line.
Crystal Martin serves as managing director of asset management for
Leon Capital Group. She is responsible for property operations across
Leon Capital’s national portfolio. Martin has over 15 years of experience
building, implementing and executing marketing and management strategies.

Top 3 Challenges for the Rental Industry
By Jeffrey Steele
Operators of all sizes are facing similar issues, according to NAA’s
nationwide survey.

Second, third
The second most commonly seen challenge by respondents was the
need for operational efficiencies, Munger said. Respondents were
asked to rank the operational tasks regarded most daunting. Finding
high-quality vendors represented the number one challenge. The second was freeing up team members from labor intensive processes and
the third reducing costs. NAA learned from other surveys costs rose last
year during the pandemic.
After the need for operational efficiencies, the third most commonlyseen challenge was lost rent, more severely impacting smaller companies, she added.
“We did ask them what they were doing to solve for these problems
now, and what they needed,” Munger said.

Paula Munger, Associate Vice President of Industry Research and
Analytics, NAA. Image courtesy of NAA
Regardless of the type or location of owned or managed property, every
apartment industry company is confronting the same primary headwinds.
At the top of the list of challenges is the recruitment and retention of
staff. Almost three-quarters of housing providers deem this one of their
top three challenges, underscoring the pandemic’s impact on long-term
sustainability and growth.
These are among the major findings of a National Apartment Association (NAA) survey conducted in July of 1,000 respondents, of which 30.6
percent were from companies with 500 or fewer units.
“No matter what region and what role you play in your company, recruitment and retention were the biggest challenges,” Paula Munger, associate vice president of industry research and analytics at NAA, told MultiHousing News.
“The demand for apartments now has resulted in more companies needing to hire,” she continued. “They are having to offer signing bonuses, it’s
super competitive. It’s hard to make your offer stand out if you don’t offer
competitive pay, a competitive benefits package and flexibility, which is
crucially important these days.”

“They are offering sign-on bonuses, increased pay, enhanced benefits
and they are using recruiters. What they still need are policies supportive of increasing labor pools, and certainly more industry training in high
schools, colleges and trade schools. There are many positions in this
industry that don’t require a college education.
“They are also looking to create programs that promote the industry to
attract workers. There is a lot of churn in the industry. We need to see
the labor pool open up, and one way to do that is to advertise the industry and all the benefits it offers.”
The ultimate takeaway from the survey? “This really underscores how
hard the pandemic hit the industry last year,” Munger said. “There
remain a lot of operators that continue to be impacted and are still in
recovery.”

Executive Corner
By Jennifer Morris, Executive Director

As we wrap up 2021, I want to express how
much I appreciate all our volunteers and
Board members for all their challenging
work ensuring that we progress forward and
continue to find inventive ways of support,
education, and advocacy. To our current
Board of Directors big thank you to President
Nick Yorton, Vice President Tanya Morgan,
Treasurer Brittany Hightower, Past President
Adam Pearce, Secretary Ryan Slagle, Education Officer Jamie Fallowfield, Membership Officer Matt Depa, Legislative Officer Jon Kressin, and Industry
Partner Officer Angela Waller. As well as to our committee members;
Bruce Smith, Randy Coy, David Weymore, Alysha Sanchez, Jerad
Prevost, Ben Henry, Annie Smith, Sara George, Lindsey Lydon, and Kari
Casey. You have stepped up in your own way and we appreciate all that
you have done for NVPOA. On the 10th of December we will conduct
a strategic planning meeting to make goals for 2022 and beyond. We
welcome your suggestions
We know that this year has presented new challenges we could not
have prepared ourselves for. We do know that NVPOA has a great line
up of topics and speakers at our upcoming Expo and Tradeshow on
January 27th from 7:30am-2pm. Tickets for attendees are $50 and participating vendor members is $150. This is an impressive event to gain
great momentum and hear from service providers that can assist with
your needs. To register please call 530-345-1321 or email us at
assistantnvpoa@gmail.com.
Happy Holidays to All!

Free Estimates

Chico Area (530) 343-4533
Redding Area (530) 246-2477
• Pruning
• Removal
• Stump Grinding

SINCE 1999
CSLB#1063007

Lindsey A. Holmes
ATTORNEY AT LAW

Office (530) 895-0697
Fax (530) 267-7622

2531 Forest Avenue, Suite 100
Chico, CA 95928
holmes530@gmail.com

Top 10 Landlord Legal Responsibilities in California
Here are ten ways to stay out of legal trouble and run a successful
property management business in California.

1. Comply With Anti-Discrimination Laws

Before you advertise a vacant apartment, it is crucial that you understand
fair housing laws and what you can say and do when selecting tenants. This
includes how you advertise a rental, the questions you ask on a rental application or when interviewing potential tenants, and how you deal with tenants
who rent from you. Failure to know and follow the law may result in costly discrimination complaints and lawsuits.
While California landlords are legally free to reject applicants—based on
a bad credit history, negative references, from previous landlords, past behavior, such as consistently paying rent late, or other factors that make them
a bad risk—this doesn’t mean that anything goes. You are not free to discriminate against prospective tenants based on their race, religion, national
origin, sex, familial status (such as having children under age 18) or physical
or mental disability. These are “protected categories” under the federal Fair
Housing Act of 1968, as amended (42 U.S. Code § § 3601-3619 and 3631).
There are a few exemptions to federal anti-discrimination rules, including
owner-occupied buildings with four or fewer units, and single-family houses,
as long as the owner owns no more than three rental houses at a time.
State law in California also prohibits discrimination on the basis of a person’s
sexual orientation, gender identity, or receipt of public assistance. It is also illegal in California to discriminate against someone because of their personal
characteristics or traits.
The HUD website provides extensive details on fair housing laws. Be sure
to also check with California’s state fair housing agency for additional laws
prohibiting discrimination or limiting landlord exemptions. See links below to
these resources.

2. Follow State Rent Rules

All landlords want their tenants to pay rent on time and without hassle. If you
need to raise the rent or evict a tenant who hasn’t paid rent, you’ll want to be
sure you comply with the specific rules and procedures in California. State
law regulates several rent-related issues, such as how much you can charge
for a bounced check ($25 for the first bounced check and $35 for subsequent
ones), and how much notice (three days) you must give a tenant who has
not paid rent to pay up or move. If you own rental property in San Francisco,
Berkeley, Los Angeles, or one of the 16 California cities with rent control, be
sure to check local rules. For details on state rent rules, see California Late
Fees, Termination for Nonpayment of Rent, and Other Rent Rules.

3. Meet State Security Deposit Limits and Return Rules

Security deposits are among the biggest sources of dispute between landlords and tenants. To avoid problems, be sure you know California rules,
such as the deposit limit (two to three months’ rent, depending on whether
or not the rental property is furnished, plus an additional one-half month’s
rent if the tenant has a waterbed) and any local interest requirements. Using
a landlord-tenant checklist when a tenant moves in (and moves out of) a
rental, and sending a written security deposit itemization when the tenant
leaves will go a long way in avoiding disputes.

4. Provide Habitable Housing

You are legally required to keep rental premises livable in California, under
a legal doctrine called the “implied warranty of habitability.” If you don’t take
care of important repairs, such as a broken heater, tenants in California
may have several options, including the right to withhold rent or “repair and
deduct.”
The California Landlord’s Law Book: Rights & Responsibilities, by David
Brown, Janet Portman, and Ralph Warner (Nolo) includes extensive advice
on establishing a repair and maintenance system that will help California
landlords prevent problems, such as tenant rent withholding or injuries to tenants due to defective conditions in the rental.

5. Prepare a Legal Written Lease or Rental Agreement

The rental agreement or lease that you and your tenant sign sets out the
contractual basis of your relationship with the tenant, and is full of crucial
business details, such as how long the tenant can occupy the rental and the
amount of the rent. Taken together with federal, state, and local landlordtenant laws, your lease or rental agreement sets out all the legal rules you
and your tenant must follow.
Problems arise when landlords include illegal clauses in the lease, such as
a waiver of landlord responsibility to keep premises habitable, or when landlords fail to make legally required disclosures (discussed in the next section).
And even if it’s not required that you cover a particular issue in your lease,
such as how when and how you can enter rental property, you can avoid all
kinds of disputes by using an effective and legal lease and rental agreement that clearly informs tenants of their responsibilities and rights.

6. Make Legally Required Disclosures

Under California law, landlords must make certain disclosures to tenants (usually in the lease or rental agreement), such as whether or not the
rental property poses a mold threat and whether a tenant is paying for others’ utilities. Landlords must also comply with required federal disclosures
regarding lead-based paint on the property, or face hefty financial penalties.

7. Respect Tenants’ Privacy

California landlords must provide 24 hours’ notice before entering rental
property to make repairs or show the property to prospective tenants (you
must give 48 hours for an initial move-out inspection). To avoid problems,
include a lease or rental agreement clause that complies with the law and
lets the tenant know your right of entry; also, keep written records of your
requests to enter rental units.

8. Don’t Retaliate Against a Tenant Who Exercises a Legal
Right
It is illegal to retaliate in California —for example, by attempting to raise the
rent or evict a tenant for complaining about an unsafe living condition. To
avoid problems, or counter false retaliation claims, establish a good paper
trail to document how you handle repairs and other important facts of your
relationship with your tenant.

9. Follow Exact Procedures for Terminating a Tenancy or
Evicting a Tenant

State laws specify when and how a landlord may terminate a tenancy.
Failure to follow the legal rules may result in delays (sometimes extensive)
in terminating a tenancy. For example, California laws are very specific as to
the amount (three days) and type of termination notice landlords must give
tenants who have engaged in illegal activity on rental premises. See State
Laws on Unconditional Quit Terminations and State Laws on Termination for
Violation of Lease for more information on these types of termination notices
in California.

10. Take Advantage of Legal Resources Available to Landlords

In addition to the hundreds of articles on the Nolo, including state-by-state
charts of landlord-tenant law, Nolo publishes many books for landlords, as
well as online leases and rental agreements.
Be sure to check out government agencies, such as the U.S. Department
of Housing and Urban Development (HUD) and the California Department
of Fair Employment and Housing which provide useful legal information
and publications on their websites. You’ll also find helpful guides to tenant
rights and landlord-tenant law on the website of the California Department of
Consumer Affairs.
Finally, if you have legal questions about your rental unit, you should consult
with an experienced landlord-tenant attorney in California

Social
Media Tactics to Attract Student Renters
By Corina Stef
Tried and true strategies for boosting lease rates at
student housing communities.

used by Gen Z, while TikTok and Snapchat content is time-consuming to
produce and doesn’t connect with followers geographically.
The big winner is Instagram: It’s easy to use, highly customizable and
provides heavy engagement. Plus, the Reels feature makes it easy to
reach followers through geographic ties, Nugent said.

Tools of the trade
Property managers have a wide array of social media tools to choose
from. Whether it’s quizzes, polls, swipe bars, question boxes or guides,
they can easily create a solid bridge between content and prospective
renters.

Image by Jeshoots via Pixabay
Academic institutions announced plans to bring students back for oncampus learning this year, further bolstering demand for both on- and
off-campus housing. The average college student is aged between 18
and 23 years—and part of the Gen Z cohort, the only true digital native
generation.
According to a survey of more than 10,000 Gen Z renters conducted by
RentCafé, Instagram, Facebook, YouTube, and TikTok are the top social
media channels most often used by this age group. “Gen Z wants short
video content,” said Esther Bonardi, vice president of marketing and
REACH at Yardi. “Some 40 percent of these renters like videos that span
over 15 seconds or less, while 30 percent will watch up to a minute… but
no more.”
What’s more, Gen Zers values integrity and transparency—they want
a personal connection with content, such as seeing friends and familiar
places tagged. Brynna Nugent, marketing strategist, social media &
reputation management at BH Management Services, believes the goal
is to show an authentic glimpse into community life, with property operators acting as a trusted resource to the community with guided content.
With that in mind, we put together a list of marketing tactics catered directly to the student renters you are looking to attract to your community.

Choosing the right platform
Not all social platforms are created equal. Before you get started with
marketing a community, it’s important to know the demographic and their
preferred social platforms, according to Nugent. Facebook is not widely

BH Management Services made the best of Instagram Guides while
marketing The Commons at Knoxville and Northpoint Crossing at College Station, Texas. The company also used Instagram Reels to highlight
its Olive & Wooster community in New Haven, Conn.

Content creation, community fusion
Whether you choose to showcase certain amenities or make an official
announcement, there are multiple ways to do it in a unique manner. Be
sure to vary the content between words, imagery and calls-to-action,
and don’t forget to use photos of people, as this is what users want to
see most. For example, BH Management Services ramped up the number of people in the photos they posted while marketing The Commons
at Knoxville.
While creating new content can get exhausting, property managers can
always ask permission and reshare photos from people that are relevant.
This helps save time and energy from constantly having to come up with
something new for every post.
Nugent believes it’s important to create content that will engage current
residents and prolong the resident-community interaction. Examples
include:
• highlight floorplans/amenities
• answer resident FAQs
• post move-in checklists
• highlight notable dates
• share community events and updates
“Make sure you give the young social audience something they want to
see while ensuring that they also walk away feeling more aware of or
connected to your community,” Bonardi added.
Posting resident testimonials from current residents is a proven success
story. While marketing The Commons at Knoxville, BH Management
Services created Instagram takeovers, where new residents answered
questions about move-ins, living on the property, or just day-to-day life
at The Commons. Northpoint Crossing’s Instagram page is filled with
examples that show how fun and exciting it is to live there.

Aesthetics matter

Image by Jakob Owens via Unsplash

Make sure images are well laid out and follow some basic compositional
principles to create aesthetically pleasing images, Nugent recommended—all the while following the brand guidelines for your community.
Another great idea to help you attract student renters is to include walkthrough videos or virtual tours of your community, allowing prospects a
first-person view of what the property has to offer.

Property Management Directory
CHICO:

REDDING:

Advanced Solutions Property Management IPM Chico Property Management
530-895-3521
Dan Anderson
DRE#01271166
530-924-4365
www.ipmchico.com
Atwork Properties, Inc.
530-852-3808
JR Homes, Inc.
DRE# 01957592
Jeffrey Risko

Advanced Solutions Property Managements
530-246-4543
www.reddingaspm.com
DRE# 011271166

Blue Oak Property Management
Cameron Goehring
530-636-2627
DRE# 01882206
BPS Properties
Brooke Shelton
530-570-9782
DRE# 01929552
www.bpsproperties.net
Chico Real Estate Management
Kim Higby
(530) 893-HOME (4663)
www.chicorem.com
Chico Sierra Real Estate Mgmt Inc.
Cathy Duffy
sierraproperty@hotmail.com
www.sierraproperty.us
DRE# 01526383
DRE# 01146116
C Y Property Management
Claudia Yorton, CPM ®
530-343-1443
www.cypm.net
DRE# 01801237
Elle Property Management Solutions
Ellen Skala
530-624-8364
www.leasingchico.com
DRE# 01446053
Entwood Property Management
Theresa Haney, CPM ®
530-809-0802
www.entwoodpropertymanagement.com
DRE# 02010384
Everett Apartments
Cynthis Medeiros
530-891-5221
www.rentinchico.com
Ferguson & Brewer Management Co.
530-872-1810
DRE# 00370007
Full Service Property Management
530-345-6556
www.fullservicemanagement.net
HIll Properties
Wes Hill
530-893-3480
www.hill-properties.com
DRE# 01128077
DRE# 01767552

530-343-1900
www.jrhomeschico.com
DRE# 01767552
Locale Residential
530-404-5404
www.localeres.com
Madsen Properties
Alicia Madsen
530-570-6192
DRE# 01912310
NVPM
530-566-9223
www.nvpm.net
DRE# 01978824
Peebles Property Management
Trisha Atehortua
530-370-9188
www.peeblesproperty.com
DRE# 02012905
Reliant Real Estate
Ruth Browning
530-527-2000
RSC Associates, Inc.
530-893-8228
www.rsc-associates.com
DRE# 01899334
Sheraton Real Estate Management
Larry Ruby
530-342-2214
www.chicorentalhousing.com
DRE# 00890357
Table Mountain Property Management
530-534-4136
www.rentoroville.com
DRE# 01916245
The Hignell Companies
530-894-0404
www.hignell.com
DRE# 317250

Authority Property Management
530-410-6085
www.authoritypm.com
DRE# 01990823
DRE# 01316081
Bear Creek Property Management
530-739-2533
guskormeier@gmail.com
C and C Properties
530-223-5239
DRE# 01198431
Cox Real Estate Consultants, Inc.
530-245-4600
www.coxrealestateconsultants.com
Gagliardi Properties
Joe Gagliardi
530-440-4772
Gold Star Realty
goldstarrealtypm.com
530-605-4002
DRE# 01937529
House of Realty, Inc.
Joyce Middleton
530-241-8300
www.realestate-redding.com
DRE# 00305513
Hubbub Properties / Professionals Property Management
530-229-1800
www.hubbubproperties.com
Real Property Management Inc.
Melinda Brown
530-244-2444
www.rpmredding.com
DRE# 01128127
Redding REI, Inc.
Heather McNeal
President/Broker Realtor ®
530-247-0335
www.ReddingREI.com
DRE# 02141937
Renters HQ
530-722-0800
DRE# 01846008
The Hignell Companies
530-241-3500
www.hignell.com
DRE# 317250
Tuscan Sun Property Management
530-605-4110
www.tuscansunpptymgmt.com
DRE# 01931124

BUYER’S GUIDE - SERVING THE NORTH VALLEY RENTAL INDUSTRY
Abatement
———————————

Construction Services
———————————

Heating and Air
———————————

Online Listing Service
———————————

Appliances
———————————

Patio Pros
530-924-6400

Royal Aire
530-899-9999

Painting
———————————

Credit Screening Services
———————————

Insurance
———————————

Emergency Housing
———————————

Bidwell Insurance Agency, Inc.
530-894-1096

Alliance Environmental Services
530-345-8562

Available

Arborist / Tree Service
———————————
About Trees
530-343-4533

Attorney at Law
———————————
Dirk Potter
530-342-6144

Lindsey Holmes
530-895-0697
Power Law PC
530-576-5740

Banking / Investing
———————————

CTech Construction
916-638-1247

CIC Reports
1-800-288-4757

Towne Place Suites
530-223-0690

Emergency Restoration
Services
———————————
CRBR
530-891-0333

SERVPRO of Chico / Lake Almanor
530-899-9141

Thrivent Financial Advisor
Dan Kluis
530-896-1896

ServiceMaster Select
530-342-7976

US Bank - Taylor Gilmore
530-893-4162

Fire Alarms and Service
———————————

Carpet Cleaning
———————————

Foothill Fire Protection, Inc.
530-826-3013

Fitness Equipment
Service
———————————

McClelland Air Conditioning Inc.
530-891-6202

Alllstate - Benjamin Henry
530-829-0600

Farmers Insurance - Paul Munly
530-899-7667
Farmers Insurance - Brad Jacobson
530-891-7900
Nevin and Witt Insurance Services
530-894-0111

Landscape
———————————
Dawsons Landscaping
530-343-0384
L & C Landscape
530-342-3082

Laundry
———————————

Available

WASH Multi-Family
Laundry Systems
Tim Grady
916-639-9249

CSU Chico Off Campus Svc.
———————————

Flooring
———————————

Maintenance & Repairs
———————————

Chimney Cleaning
———————————

Towne Carpet
530-343-0215

Elite Carpet Cleaning
530-894-7060

530-898-6238

White Glove Chimney & Air Duct
888-680-1400

Cleaning / Janitorial
Service
———————————

Jay Dubs Flooring
530-519-0080

General Contractor
———————————
DH Construction
530-892-2850

A-Ok Cleaning
530-354-2177

Modern Building Company
530-891-4533

A Touch of Glass Window Cleaning
530-521-1510

Glass / Screen Repair
———————————

C and A Cleaning
530-514-7738
Lisa’s Let It Shine
530-990-1809

Collection Services
———————————
(PCS) Pacific Credit Services
800-564-6440

Miller Glass
530-343-7934

Experts In Your Home
Chico 530-924-5564
Redding 530-776-5535
Sheraton Services Inc.
530-342-2562

Valley Contractors Exchange
530-343-1981

Maintenance Supply
———————————
HD Supply
530-415-8199

PACE Supply
Tony Hindo
916-559-3823

Moving Services &
Junk Removal
———————————

Murdock’s Moving & Hauling, Inc.
530-354-8089

CoStar Group
530-356-4900

Crabtree Painting
530-343-8880

Pest Control
———————————
Big Time Pest Control
530-242-8830
Gecko Pest Control
530-534-3256
House Detective Termite Control, Inc.
530-894-7900

Orkin Pest Control
530-566-1749 x 2

Shelby’s Pest Control
530-343-0603

Photography and Video
Production
———————————
Available

Printing and Graphic
Design
———————————
Available

Promotional Products
———————————
Logarrow Marketing Services
530-355-8685

Real Estate Services
———————————

Moving Chico
Shane Collins 530-518-1413
Amy Campbell 530-828-9559
RE/MAX of Chico
Steve Depa
530-896-9339

Utility Management
———————————
Livable
www.livable.com
877-789-6027

Waste / Recycling Service
———————————
Waste Management
530-893-8053

As with all sound business
practices, please confirm that all
vendors and subcontractors are
licensed and have insurance.

Shelby’s Pest Control
•
•
•
•
•

Let’s Talk About Your
Dream Kitchen

Rat, Bat, Bird Exclusion
Yard Clean Up
Mosquito Control
Gopher Control
Weed Spraying

New Cabinets
New Laminate Countertops
Refinished Countertops
CALL US TODAY!

(530) 924-5551

Great Services at Great Prices!!
Free Estimates
343-0603 or 800-573-7877

Cont. Lic. #143778

WE D O MORE TH AN YOU THINK

www.ExpertsInYourHome.com
nvpoa-2019.indd 1
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DRE#01801237

Claudia Barrett Yorton, CPM®
Owner/Broker
Agt. #00912873
530.343.1443

Wood | Gas | Pellet
Wall Furnaces
Swamp Coolers
Inspections
Dryer Vents
www.WhiteGloveChimney.com
Air Ducts
888 680 1400
Sales, Installation,
Repair
Butte | Shasta | Tehama | Glenn

Ca. Contractor #510706

Clean. Warm. Home. | “I can trust them.”

Dr. Evan Reasor

3045 Ceres Ave. #145
Chico, CA 95973
fx: 530.809.0936
claudia@cypm.net
www.cypm.net

Corporate • Retail • Commercial

(530) 343-0384
dawsonlandscaping.com

Lic #947019

Presorted Standard
US Postage
PAID
Paradise, CA
Permit #1

Let us take care of your laundry
At WASH, we are transforming multifamily laundry
rooms with innovative tech, better options, and
unparalleled service and support.
• Energy Efficient Washers & Dryers
• Expert Management

• Mobile Payment

• Experience That Counts

To learn more visit
wash.com/care, or
contact Tim Grady at
tgrady@washlaundry.com
or call 916-639-9249.

