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CAL/OSHA UPDATED THE COVID-19
EMERGENCY TEMPORARY STANDARDS
FOR EMPLOYERS (AGAIN)
January 11, 2022 by Shannon Claire

In December 2021, Cal/OSHA announced updates to its previously
issued Emergency Temporary Standards (“ETS”) aimed at preventing
the spread of Covid-19 in the workplace. The new standards go into
effect on January 14, 2022. Since the announcement of the new ETS,
California’s Department of Public Health (CDPH) revised its guidance
regarding the length of time an individual must isolate/quarantine following a positive diagnosis of Covid-19 or after being in close contact
to someone with Covid-19. To address the inconsistency between the
isolation period (also called exclusion period in the ETS) under Cal/
OSHA’s ETS and that of CDPH, California recently announced that, per
executive order, the recommendations of the CDPH will prevail, and the
ETS will be revised accordingly.
Here is what employers need to know about excluding employees
from the workplace:
Positive Covid-19 Test (Applicable to all Employees):
• Any employee with a positive Covid-19 test must be excluded from
the workplace for at least 5 days following a positive Covid-19 test,
regardless of vaccination status, previous infection, or the pres
ence/ absence of symptoms.
• Employees may return to work after day 5, so long as the em
ployee receives a negative Covid-19 test that occurs on day 5 or
after, the employee is asymptomatic or their symptoms are resolv
ing, and the employee does not have a fever of 100.4 or higher.
o Employees must wear a face covering in the work place
until day 10 following the initial positive Covid-19 test.
• If an employee has symptoms (other than a fever) that are not
resolving, the employee may return to work after 10 days following
the initial positive test.
• If an employee is unwilling or unable to obtain a Covid-19 test, the
employee may return to work after day 10 following the initial posi
tive Covid-19 test.
• If an employee has a fever of 100.4 or higher, the employee must
be excluded from work until the fever resolves without the use of
fever-reducing medication.

Exposure to Someone with Covid-19:
The new ETS impose different exclusion obligations for employees,
depending on the employee’s vaccination status. There are 4 categories
of vaccinated status: unvaccinated, vaccinated, booster-eligible, and
boosted.
Definitions:
• Unvaccinated: An employee who has not received, at least 14 days
prior, either the second dose in a two-dose Covid-19 vaccine series
or a single-dose Covid-19 vaccine.
• Vaccinated: An employee is considered fully vaccinated if the em
ployer has documented that the employee received, at least 14 days
prior, either the second dose in a two-dose COVID-19 vaccine series
or a single-dose COVID-19 vaccine.
• Booster-eligible: A fully vaccinated employee who received a multipledose vaccine 6 or more months prior, or who received a single-dose
vaccine 2 or more months prior is eligible to receive a vaccine
booster.
• Boosted: A fully-vaccinated employee who has received a Covid-19
vaccine booster.
• Close contact: Someone who was within 6 feet of an individual who
tested positive for Covid-19 for a cumulative total of 15 minutes or
more in a 24-hour period.
Exclusion Following a Close Contact:
• Unvaccinated employees: Unvaccinated employees must be
excluded from the workplace for at least 5 days following the last
close contact to someone with Covid-19.
o Exposed employees may return to work after 5 days with a
negative Covid-19 test performed on or after day 5. If an
employee is unwilling or unable to obtain a Covid-19 test, the
employee may return to work after day 10 following the last close
contact.
• Booster-eligible, vaccinated employees: A booster-eligible em
ployee must be excluded from the workplace but may return to work
if: the employee is asymptomatic, tests negative for Covid-19 on day
3, 4, or 5 following the last close contact, and the employee wears a
face covering in the workplace for 10 days following the last close
(Continued Page 7)
contact.
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President’s Message

Property Management Safety

By Tanya Morgan

Property Management requires a lot more than opening
doors and collecting rent. It is vital you prepare to keep
yourself safe! As the following checklist displays, there are
many safety risks that can be minimized through proper
preparation.

BEFORE THE SHOWING
1. Prior to the Showing, application must be made (with

2022 BOARD OF DIRECTORS
President
Tanya Morgan
Vice President
Ryan Slagle
Treasurer
Brittany Hightower
Secretary
Erin Campos
Past President
Nick Yorton
Membership
Matt Depa
Education
Jamie Fallowfield
Legislative
Jon Kressin
Industry Partner
Angela Waller
Executive Director
Jennifer Morris
Administrative Assistant
Faith McCoy

Defer or not defer?
Have you deferred maintenance on your Rental property
during the Pandemic?
One study by The Joint Center for Housing Studies of
Harvard University found that 31% of the 2,525 Landlords surveyed said they deferred property maintenance
in 2020, compared to only 5% in 2019.
Experts have calculated the cost of deferred maintenance to be anywhere from 15-30 times the cost of early
intervention. Deferred maintenance also reduces the life
span of valuable property assets, which in turn accelerates the need for capital to replace them. Preserving
building assets (ie. HVAC systems, septic systems, roofs
and gutters) through proper and preventative maintenance prevents premature replacement and avoids costs
of emergency repairs.
Annual inspections with preventive maintenance may
include servicing HVAC systems, changing air filters,
performing pest control, repairing leaks or plumbing
issues, clearing roofs and cleaning gutters can prevent
ongoing damage to the roof and surrounding structure,
cleaning dryer ducting and servicing septic systems. Annually checking and replacing batteries in smoke alarms
and CO detectors or replacing detectors is also critically
important.
Regular property Inspections are also a wonderful time
for to connect with your Residents. Good tenant relationships are critical to the performance of your real estate
investment. In-person interaction is at a premium today,
and maintaining their home demonstrates that you care
about your residents. Routine visits to the property help
you see things that are different, broken or amiss like
that broken sprinkler head. Okay, Okay. Let’s be real,
you won’t make everyone happy, but you might make one
connection that makes a difference.
If you are in need maintenance services for your home,
rental property or office, please check out our list of
highly qualified NVPOA Industry Partners.

Online Education! www.nvpoa.org

Check out the Education Tab on NVPOA’s website for a
full online course catalog from NAA and Online webinars
at NVPOA.org
Get online designations and certifications today!
Please RSVP to events online at www.nvpoa.org

a copy of identification) and basic background check run.
You will see an immediate drop in time wasters.
Tools for vetting new clients:
a. Property Management Software
b. Screening Applications, such as Forewarn
c. State Court Records
d. Social Media Networks & Google

2. Impress upon possible future tenants that only the
people who will be renting the unit are allowed on the
showing. Exceptions could be parents/relatives who will
be the responsible party. Identification for all attending the
showing(s) should be required.
3. Establish a Staff Member(s) as a Check-In Person.

They are to keep track of showings, including the following:
a. Name of Agent/Broker showing*
b. Location of showing
c. Time of showing
d. Electronic reminders to check-in during the appoint
ment. Some Property Management software packages
have these features built-in.

DURING THE SHOWING
4. Showings are done through the Front Door – meaning

the agent/broker is to remain near the front door as the
clients tour the home. This is especially important in units
with only 1 access point/upper level units.

5. As rentals are usually vacant, utilize “open, call and
listen” approach:
a. Open the door
b. Announce yourself
c. Listen!
If possible, check the home prior to opening it for
propped doors or broken windows.

6. Remember the common sense tools: park where you
can escape if needed, leave valuables in your car, etc.

7. If your gut tells you something isn’t right, stop the showing immediately. Fake a phone call, or that the key isn’t
working.
ONGOING BEST PRACTICES
8. Scan Social Media Daily (Craigslist, Facebook Marketplace, etc.) for scam listings of your properties.

9. Create a Schedule for Weekly Check-Ins on vacant

properties to look for squatters or those who have been
scammed with a fraudulent lease. ALWAYS call the
police if anything is suspicious!

10. Ensure the Showing Policy is Accessible. Place

showing and application requirements prominently on your
website and in any communication that is automatically
sent to inquiries on available units.

20+ Fabulous (and Affordable)
February Marketing Ideas
February, of course, is more than just hearts and candy. In addition to
known holidays like Valentine’s Day, Mardi Gras, and Presidents Day; it’s
home to Black History Month, Children’s Dental Health Month, Random
Acts of Kindness Day, and lot’s more, like Love Your Pet Day.
In this post, I’m going to give you a list of February holidays, awareness causes, and unique observances that you can use for creative and
meaningful marketing that resonates with your audience.
February marketing ideas—awareness causes and marketing ideas
that can help you with values-based marketing.
• American History Month
• American Heart Month (heart disease)
• Bake for Family Fun Month
• Black History Month
• Cancer Prevention Month
• Children’s Dental Health Month
• Embroidery Month
• Free and open source software month
• Library Lover’s Month
• Self-Check Month (to check up on your health)
• Teen Dating Violence Awareness Month
• Wedding Month
Some of these are general while others are highly specific, so depending
on your business, your trade, or your niche, you may or may not be able
to apply these to your marketing
1. Heart Health Awareness Month
So February isn’t all about that $1 pink balloon heart but also that invaluable organ inside of you that makes you tick. If your business is focused
on health and wellness, this is a great marketing opportunity for you.
Fitness centers and gyms can partner with a local health center for heart
disease awareness or screenings.
You can also host special classes focusing on cardiovascular activity or
write informative blog posts about heart health and risk factors.
2. Children’s Dental Health Month
Children’s Dental Health may sound like a boring topic but it can be a
great month for marketing your small business. Dentists can certainly
have a field day with this one, but other businesses can use this opportunity to teach parents and students about the importance of dental health.
Daycares, fitness centers, and churches can host special classes about
the importance of dental hygiene. If you’re a dentist, you may offer to
teach such classes This not only businesses interact with the community, but it helps local dentists market themselves all while educating
parents and children about dentistry.
3. Black History Month
Given the events of 2020, this year in particular will be a special celebration, so you may want to put extra thought and planning into Black History-related expressions from your business. In particular, there should be
less of a marketing focus and more of a social change focus.
Highlight prominent Black leaders in your industry—lawyers, politicians,
scientists, artists, educators, and athletes who have shaped or are
shaping American society or your industry. Interview or feature Black
business owners, influencers, or members of your community who are
helping to make history.

4. Cancer Awareness Month
In addition to having World Cancer Day, the whole month of February is
dedicated to cancer awareness. Show your support on Facebook with
a purple-themed post or initiative. You can encourage your followers to
“purple” their profile, promote your purple products, or run a purplethemed contest.
February marketing ideas—holidays and observances
Some of these are well-known, others not so much. Take a look and see
which ones align with your brand voice and values.
• Groundhog Day
• Presidents Day
• Mardi Gras
• Valentine’s Day (Valentine’s Day marketing ideas)
• Wear Red Day
• World Cancer Day
• Ice Cream for Breakfast Day
• Boy Scouts Day
• National Pizza Day
• Make a Friend Day
• Clean Out Your Computer Day
• Organ Donor Day
• Random Acts of Kindness Day
• Love Your Pet Day
• World Bartender Day
5. Run a Presidents Day Sale
Another simple way to implement some February-themed marketing is
to run a Presidents Day sale and promote it on Facebook. The sale can
last for the weekend or just for Presidents Day itself. Create a landing
page for your event and link to it in your post.
6. Ice Cream for Breakfast Day
Ironically, in the middle of Children’s Dental Health Month is Ice Cream
for Breakfast Day…oops? But who says you can’t use this quirky holiday
to market your business? Held on the first Saturday of February, this is
an opportunity for bakeries, ice cream shops, or restaurants to run special promotions. Although it is supposed to be on a Saturday, you can do
this any day of the week. Invite customers to come in to eat ice cream for
breakfast—it’s a fun way to interact with families and do something new
to promote your business.
7. Mardi Gras
One Mardi Gras marketing idea is to run an Instagram giveaway. Capitalize on the positive Mardi Gras vibes to engage your audience, gain new
followers, and generate leads. Your prize could be a Mardi Gras-themed
gift basket as with these tag-a-friend contests below:
Or, you could have a non-Mardi Gras-themed gift for which followers can
enter to win by making purchases during the week of Mardi Gras, as with
the example below:
A third option would be to run a giveaway whereby the prize is given out
at a Mardi Gras event. Another way to incorporate Mardi Gras into your
marketing strategy for February is to offer a discount to those who wear
Mardi Gras beads to your store, event, or classes. Promote the sale
ahead of time with a post and encourage followers throughout the day by
posting pictures of customers wearing their beads.
8. Love Your Pet Day Giveaway
Love Your Pet day is February’s opportunity for you to shamelessly post
about your pet. You don’t have to be in the animal or pet industry to take
advantage of pet-related holidays. Think about your target audience’s relationship with pets and see if you can come up with something clever.

9. Refer a friend for Make a Friend Day
Do you have or have been wanting to start a referral program? Capitalize on Make a Friend Day. You can remind people of a program you’re
already running, launch a new one, or run a one-day special where referrals result in a discount or gift.
10. Groundhog Day Contest
There are lots of ways to post to Facebook on or about Groundhog Day.
You can run a contest, share a question or poll with your audience, or
simply share a fun fact about the day.
11. Wear Red Day
National Wear Red Day is focused on raising awareness for heart
disease. On this day, post an applicable picture to Instagram on this day
with an eye-opening stat.
Or, you might host an event in support of cardiovascular health and
promote it on Instagram.
If you do go ahead with an event, make use of real-time marketing and
post pictures from the event!
12. World Cancer Day
You may also want to run a special promotion on World Cancer Day
itself, especially if you’re in the health and fitness industry.
Additional February marketing ideas
13. Super Bowl promotions
The Super Bowl is one of the most watched programs on television.
How does your target audience relate to football? Are they football fans?
Spouses or parents of football fans? Athletes? Is your business located
near a Superbowl venue? Run a special during Superbowl weekend, create Superbowl-themed products, or share a helpful tip relevant to what
their Superbowl experience will be like.
February hashtag marketing ideas
14. #Febsale
If you’re just getting started with your Instagram marketing, start basic
with something as simple as a #Febsale. In the below example, the
small business Mexicali took a snapshot of their ready-to-ship orders to
promote their February sale and encourage people to buy.
They didn’t use a photo shoot or fancy Photoshop graphics; just a simple
behind-the-scenes sneak peek and a caption that closes with a question.
15. #FebruaryFeels to connect with your audience
You don’t need to have a sale for a February-friendly Instagram post.
How about just appealing to your audience’s mood during this time of
year?
Just make sure you’re appealing to the mood of your specific audience
in February as it relates to your business. Is your audience focused
on filing tax forms in February? Returning back to school after break?
Reading love stories and seeking positive vibes?
16. Use #FebruaryFeels for a testimonial
Look back through your photos or even consumer-generated posts. Can
you repurpose any of them for a #FebruaryFeels-inspired testimonial, as
the Australian Girls Choir does below?

17. Use #FebruaryFavorites to promote other content
“February Favorites” blog posts are a great opportunity to offer something of value to your audience. You can share a roundup of your most
popular products or services during February to help new or indecisive
buyers decide, or you might share a list of favorite tips, tools, products,
or resources related to your audience’s goals and needs.
Then, as with the example below, you can drive traffic to your blog post
with an Instagram post and a link to the blog post in the caption:
Or you can include a link to the blog post in the bio section of your Instagram profile:
18. Use #FebruaryFeature to promote products
Whether the product you are promoting is February-themed or not, you
can make it so by using the hashtag #Februaryfeature. Pick something
you’d like to promote in February and see if #Februaryfeature can
help increase sales and engagement related to it.
19. Use #FebruaryFeature to feature an employee
As an alternative to featuring a product for February, you could also
feature an employee, student, or customer. These types of feature posts
can get your employees, customers, and fans excited about your business. Plus, they’ll want to share their “celebrity” post with their network,
which can help increase your reach.
20. #FreshStartFebruary
Another theme you can take advantage of in your February Instagram
marketing is #FreshStartFebruary. This is especially applicable for businesses in the health and wellness industry.
As you can see, there is much more to February than Valentine’s Day.
Use the ideas above for creative and quality engagement with your
audience—the best way to market your business. And don’t forget about
March! If you have events or promotions planned for Saint Patrick’s Day
or other holidays, get your audience in the know.
And here’s our full series of monthly marketing ideas
MEET THE AUTHOR
Kristen McCormick
Kristen is the Senior Managing Editor at WordStream, where she
helps businesses to make sense of their online marketing and advertising. She specializes in local SEO, copywriting, and conversion optimization, and she finds life to be exponentially more delightful on a bicycle.
See other posts by Kristen McCormick

Executive Corner

By Jennifer Morris, Executive Director

You may be like most of the world that made
new year resolutions for 2022. I know its
cliché for many, but it makes sense because
many of us tend to overindulge during holiday’s so by the time we get to the new year
we are ready to make some positive and
healthy changes. I for one was motivated to
start waking up early so I could move more.
Something that helps to pass the time is
listening to podcasts on Spotify. In a recent
podcast I listened to with Rob Dial Jr, called
the Mindset Mentor. Rob speaks about techniques to overcome anxiety.
I thought that I might recap this episode a little bit so that if you know
anyone that is finding themselves stressed or caught up in what is going
on in the world this might help them.
Whatever happens it’s going to be fine, there are always things that are
happening. Its chaos. In this podcast he suggests that you get out verbally with a friend or journal what is causing you to feel anxious. Then
think about the things you said were stressing you out, ask yourself what
is in your control? When we get anxious or worried, we are thinking too
much in the future and according to studies by phycologists 85% of what
we worry about never happens. The other thought for strong consideration is what we think about we bring about. Ask yourself this question
are these things that you can control right now? Accept that you have
no control the way things are, don’t resist the way the world is. You will
have more anxiety, more worry, more stress if you resist the fact that
things in the world exist. You can either have peace that it exists. The
decision is up to you. You can’t change the thing, but you can change
the way you think about it. It comes down to paying attention to what
is giving you stress or anxiety. It exists in the future. Be present. That
future worry is stealing the joy out of the present moment. In this present
moment are you ok? Are you safe right now? Tell yourself, right now I
am safe, right now I am ok. You are calming down the amygdala part of
the brain.
When you are in the jar you can’t read the label, get yourself out of the
jar and look at your circumstance as if you are someone else. What am
I not accepting? Do I have control over it? Release the control and be
present in this moment. You can’t control your first thought, but you can
always control your second thought. We have developed awareness.
When the first thought comes in that is fearful, let your second thought
be are you safe? Change it to the ultimate empowering thought. Notice
the beauty in the present moment, focus on what is good in your life.
Sorry if this were a common knowledge topic for many of our members
but I thought I would share just in case someone needed some motivation. By now most of you should be aware that we had to postpone our
annual expo from January 27th to a date most likely in April. NVPOA will
continue to do our best to adapt to the changes and make modifications
as the things outside of our control happen. We always welcome any
suggestions from our members if you have them, please let us know.
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(continued from cover)
• Boosted/vaccinated (and not booster-eligible) employees: Employees
who are boosted, or who have been vaccinated and are not yet
booster-eligible do not need to be excluded from the workplace
following an exposure if: they are without symptoms, obtain a negative
Covid-19 test on day 5 following the exposure, and the employee wears
a face covering in the workplace for 10 days following the last exposure date.
Other Employer Obligations
• Employers must notify any affected employee of a potential Covid-19
exposure, in writing, within one business day of the employer learning
of the Covid-19 exposure or potential exposure.
• Make Covid-19 testing available, at no cost to the employee and
during paid time, to any potentially exposed employee with a close
contact. The only exception is if an employee previously tested
positive for Covid-19 within the prior 90 days.
• If an employee was exposed to Covid-19 in the workplace (or if the
employer cannot demonstrate that the exposure was not work related)
and must be excluded from the workplace, the employer must pay the
employee during the period of exclusion at the employee’s regular rate
of pay. Exception: exclusion pay is not required if the employee
received disability payments or was covered by worker’s compensation and received temporary disability.
• This is not a complete list of all employer obligations under the ETS.
Please find the complete Cal-OSHA Emergency Temporary
Standards here.
https://www.dir.ca.gov/oshsb/documents/Dec162021-COVID-19-Prevention-Emergency-txtbrdconsider-2nd-Readoption.pdf
Employer obligations related to Covid-19 continue to evolve under both
state and federal law. Should you have any questions, we encourage
you to reach out to the Holden Law Group team for the most up-to-date
guidance.

Are Your Fair Housing Policies and
Procedures Up to Date?
It’s a new year and the perfect time to review your company’s fair housing policies and procedures. Laws and best practices are constantly
changing so you need to be sure that you are up to date and fair housing compliant. In this article, we will review why all property management companies need fair housing policies and procedures, helpful
resources that are available, and why ongoing training is so important.
Policies and Procedures - Not Just For Large Companies
Whether you have five or five thousand properties you need to have a
written fair housing policy as well as a reference list of your procedures.
Given that we do see a high employee turnover in our industry these
become even more of a crucial resource and training tool. Each new
employee needs to be familiar and have full access if they are going
to be effective in their position. Having these policies and procedures
ensure that everyone is consistent in their behavior.
Along with that, a regular review to ensure that everything is up to date
will provide a strong basis for a defense in the event a fair housing
violation is claimed.
Resources To Create/Up Date Your Fair Housing Policies/Procedures
Believe it or not, your policies and procedure do not need to be lengthy
or complicated. In fact just the opposite. They need to be clear, concise,
and easy to understand. A good place to start is with your company’s
fair housing attorney. They can help build one specific to your company’s needs. If you do not have access to a fair housing lawyer you can
tap into your local housing association as they usually have templates
available to their members. Also, the internet can be used as a resource
for research and development.
In addition, you want to be sure that your policies and procedures include specific things like reasonable accommodation requests, verification, pet policies, and so on. Basically, anything that The Fair Housing
Act requires needs to be included.
Whichever avenue you decide to use, having your fair housing policies
and procedures ready and available in the event a fair housing complaint is filed is prudent as this is almost always the first thing asked for
during an investigation, and you need to be prepared.
Communicate Your Policies and Procedures to Your Employees
There should be a policy notebook where all the policies of all types
are located. And in that notebook, a specific place for your fair housing
policies and procedures, along with a list of designations of authority
on who can make what decisions. This can serve as a written point of
reference for your employees to use when needed.
Also, training, especially when something has changed or been updated, needs to happen consistently. Having regular training and practice
sessions can help your staff build the skills required to handle any fair
housing situation that may arise.
Last year we saw some significant changes to laws that will directly
affect how we do business. Your policies, procedures, and training need
to follow suit so that your company is always fair housing compliant.

EVERHART VILLAGE
MORE ABOUT EVERHART VILLAGE:

A planned sleeping-cabins project for Butte County Behavioral Health
clients. Opening in the first half of 2022.

Fast Facts About Everhart Village


















• Everhart Village is an innovative planned shelter project in
Chico, CA, in collaboration with Butte County Behavioral
Health (BCBH).
• The village will provide sleeping cabins for 20 to 24 individuals who are existing BCBH clients who are homeless or at
risk of becoming homeless. Admission is by referral only, no
walk-ins.
• The sleeping cabins will be built out with insulation, plumbing, heating, cooling, and electricity, and each will be outfitted with a toilet, sink, microwave, mini-fridge, bed, storage
space, and a table with chairs.Each cabin will have a lockable front door.
• The village will have a community center building with two
meeting rooms, two ADA-compliant bathrooms, a kitchen
with two refrigerators and stoves, a lounge/ living room, and
a laundry areas with two washers and two dryers.
• Everhart Village will have at least two CHAT staff members
on-site at all times
• CHAT will provide case management and additional programs from case workers and volunteers to engage the
residents, connect them with other services, and teach them
self-care skills.
• Everhart Village residents will be supported in adhering to
their medical regimens while Behavioral Health will manage
their treatment.
• The goal for Everhart Village is to bring Behavioral Health
clients in, stabilize them, treat them, and give them the support needed to move into permanent affordable housing
within about six months so they can be successful in society.
• All the funds raised for CHAT’s 2019 Simplicity Village
crowdfunding campaign will be rolled into the Everhart Village
project.


Everhart Village is a collaborative program between Chico Housing Action Team (CHAT), Butte County Behavioral Health (BCBH), and Butte
County. The program is designed to support people who are unhoused
and have been diagnosed with a mental illness. Everhart Village will
provide sleeping cabins and social services to 20-24 people for six
months, with the goal of transitioning them into safe and stable housing.
Basic needs will be provided along with intensive case management for
the Villagers. CHAT will oversee the day-to-day operations of Everhart
Village. Case managers will meet often with the residents to work on
housing goals. CHAT’s mission is to ensure access to affordable housing for all members of our community and to provide the support needed
to keep people housed. Everhart Village will help residents find income
sources, permanent housing and build connections with the greater
Chico community.
Everhart Village is unique because it provides residents with a sleeping
cabin allowing for autonomy over one’s living space and a community
within the village. BCBH will provide clinician services, care management and assist residents with their mental wellness goals. CHAT will
oversee the construction and day-to-day operations of Everhart Village,
and we’ll work with the residents on life skills, housing goals, and providing opportunities to build community. Everhart Village will utilize interns
from different programs at California State University, Chico. Social
work interns will provide case management and facilitate group life skill
classes. Public health interns will help Villagers connect to health care
needs, community resources such as Alcoholics Anonymous if needed,
and facilitate groups on healthy living skills. Our goal is to treat the whole
person by overlapping needed resources and using a collaborative approach.
Each participant will be assigned a tiny home to reside in, and a case
manager who will work with them on transitioning through the program,
which is designed so that residents can progress at their own pace
within a six-month time frame. The sleeping cabins will include a bed,
table, chair, mini fridge, microwave, sink, toilet, and heating and air
conditioning unit.
The village will include a resident community center building where residents can shower, do laundry, cook, hold meetings, or relax in the living
room. The community center building will have a kitchen, a gathering
space for group therapy and life skill classes, laundry facilities, bathroom with showers, clothing closet, a donation store that will be stocked
with dry goods and other items that are donated, and staff offices. The
community center will be 64 ft by 14 ft, with an 8-foot covered deck that
brings the total footage to 72 ft.

There will also be a site-host camper, a gate office, a BBQ area, a covered gathering area, a bike shed containing tools and space for working
on bikes, a garden area, and a garden tool shed.
Residents of EV will live on the property and will be able to come and
go. There will be a Host posted at the gate from 8:00 p.m. to 8:00 a.m.,
seven days per week. Visitor hours will be 7:00 a.m. to 10:00 p.m. Main
staff schedules will vary between 8:00 a.m. and 8:00 p.m., seven days
per week, with rotating, on-call support for the Village Host.

Property Management Directory
REDDING:

CHICO:
Blue Oak Property Management
Cameron Goehring
530-636-2627
DRE# 01882206
BPS Properties
Brooke Shelton
530-570-9782
DRE# 01929552
www.bpsproperties.net
Chico Real Estate Management
Kim Higby
(530) 893-HOME (4663)
www.chicorem.com
Chico Sierra Real Estate Mgmt Inc.
Cathy Duffy
sierraproperty@hotmail.com
www.sierraproperty.us
DRE# 01526383
DRE# 01146116
C Y Property Management
Claudia Yorton, CPM ®
530-343-1443
www.cypm.net
DRE# 01801237
Elle Property Management Solutions
Ellen Skala
Elle Property Management’s number to
530-809-4874
www.leasingchico.com
DRE# 01446053
Entwood Property Management
Theresa Haney, CPM ®
530-809-0802
www.entwoodpropertymanagement.com
DRE# 02010384
Everett Apartments
Cynthis Medeiros
530-891-5221
www.rentinchico.com
Ferguson & Brewer Management Co.
530-872-1810
DRE# 00370007
Full Service Property Management
530-345-6556
www.fullservicemanagement.net
HIll Properties
Wes Hill
530-893-3480
www.hill-properties.com
DRE# 01128077
DRE# 01767552
IPM Chico Property Management
Dan Anderson
530-924-4365
www.ipmchico.com

JR Homes, Inc.
Jeffrey Risko
530-343-1900
www.jrhomeschico.com
DRE# 01767552
Locale Residential
530-404-5404
www.localeres.com
Madsen Properties
Alicia Madsen
530-570-6192
DRE# 01912310
NVPM
530-566-9223
www.nvpm.net
DRE# 01978824
Peebles Property Management
Trisha Atehortua
530-370-9188
www.peeblesproperty.com
DRE# 02012905
Reliant Real Estate
Ruth Browning
530-527-2000
RSC Associates, Inc.
530-893-8228
www.rsc-associates.com
DRE# 01899334
Sheraton Real Estate Management
Larry Ruby
530-342-2214
www.chicorentalhousing.com
DRE# 00890357
Table Mountain Property Management
530-534-4136
www.rentoroville.com
DRE# 01916245
The Hignell Companies
530-894-0404
www.hignell.com
DRE# 317250

Advanced Solutions Property Managements
530-246-4543
www.reddingaspm.com
DRE# 011271166
Atwork Properties, Inc.
530-852-3808
DRE# 01957592
Authority Property Management
530-410-6085
www.authoritypm.com
DRE# 01990823
DRE# 01316081
Coldwell Banker C&C Properties Prop. Mgmt.
530-223-5239
DRE# 01198431
Cox Real Estate Consultants, Inc.
530-245-4600
www.coxrealestateconsultants.com
Gagliardi Properties
Joe Gagliardi
530-440-4772
Gold Star Realty
goldstarrealtypm.com
530-605-4002
DRE# 01937529
House of Realty, Inc.
Joyce Middleton
530-241-8300
www.realestate-redding.com
DRE# 00305513
Hubbub Properties / Professionals Property Management
530-229-1800
www.hubbubproperties.com
Real Property Management Inc.
Melinda Brown
530-244-2444
www.rpmredding.com
DRE# 01128127
Redding REI, Inc.
Heather McNeal
President/Broker Realtor ®
530-247-0335
www.ReddingREI.com
DRE# 02141937
Renters HQ
530-722-0800
DRE# 01846008
The Hignell Companies
530-241-3500
www.hignell.com
DRE# 317250
Tuscan Sun Property Management
530-605-4110
www.tuscansunpptymgmt.com
DRE# 01931124

BUYER’S GUIDE - SERVING THE NORTH VALLEY RENTAL INDUSTRY
Abatement
———————————

Collection Services
———————————

Insurance
———————————

Online Listing Service
———————————

Appliances
———————————

Construction Services
———————————

Bidwell Insurance Agency, Inc.
530-894-1096

Painting
———————————

Alliance Environmental Services
530-345-8562

Available

Arborist / Tree Service
———————————
About Trees
530-343-4533

Attorney at Law
———————————
Dirk Potter & Sam Harvey
530-342-6144
Lindsey Holmes
530-895-0697
Power Law PC
530-576-5740

Banking / Investing
———————————
Thrivent Financial Advisor
Dan Kluis
530-896-1896
US Bank - Taylor Gilmore
530-893-4162

Carpet Cleaning
———————————
Elite Carpet Cleaning
530-894-7060

CSU Chico Off Campus Svc.
———————————
530-898-6238

Chimney Cleaning
———————————
White Glove Chimney & Air Duct
888-680-1400

Cleaning / Janitorial
Service
———————————
A-Ok Cleaning
530-354-2177

A Touch of Glass Window Cleaning
530-521-1510
C and A Cleaning
530-514-7738
Lisa’s Let It Shine
530-990-1809

(PCS) Pacific Credit Services
800-564-6440

CTech Construction
916-638-1247
Patio Pros
530-924-6400

Allstate - Benjamin Henry
530-829-0600

Farmers Insurance - Brad Jacobson
530-891-7900
Farmers Insurance - Paul Munly
530-899-7667

Credit Screening Services
———————————

Nevin and Witt Insurance Services
530-894-0111

Emergency Housing
———————————

Landscape
———————————

CIC Reports
1-800-288-4757

Towne Place Suites
530-223-0690

Emergency Restoration
Services
———————————

L & C Landscape
530-342-3082

Laundry
———————————

CRBR
530-891-0333

WASH Multi-Family
Laundry Systems
Tim Grady
916-639-9249

Fire Alarms and Sevice
——————————

Maintenance & Repairs
———————————

Foothill Fire Protection, Inc.
530-826-3013

Fitness Equipment
Service
———————————
Available

Flooring
———————————
Towne Carpet
530-343-0215

General Contractor
———————————
DH Construction
530-892-2850

Glass / Screen Repair
———————————
Miller Glass
530-343-7934

Heating and Air
———————————
McClelland Air Conditioning Inc.
530-891-6202
Royal Aire
530-899-9999

Experts In Your Home
Chico 530-924-5564
Redding 530-776-5535
Sheraton Services Inc.
530-342-2562

Valley Contractors Exchange
530-343-1981

Maintenance Supply
———————————
PACE Supply
Tony Hindo
916-559-3823

Moving Services &
Junk Removal
———————————

Murdock’s Moving & Hauling, Inc.
530-354-8089

Office Supply
———————————
Global Office
530-520-2991

CoStar Group
530-356-4900

Crabtree Painting
530-343-8880

Pest Control
———————————
Big Time Pest Control
530-242-8830
Gecko Pest Control
530-534-3256
House Detective Termite Control, Inc.
530-894-7900
Orkin Pest Control
530-566-1749 x 2
Shelby’s Pest Control
530-343-0603

Photography and Video
Production
———————————
Available

Printing and Graphic
Design
———————————
Available

Promotional Products
———————————
Logarrow Marketing Services
530-355-8685

Real Estate Services
———————————

Moving Chico
Shane Collins 530-518-1413
Amy Campbell 530-828-9559
RE/MAX of Chico
Steve Depa
530-896-9339

Utility Management
———————————
Livable
www.livable.com
877-789-6027

Waste / Recycling Service
———————————
Waste Management
530-893-8053

As with all sound business
practices, please confirm that all
vendors and subcontractors are
licensed and have insurance.
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Worker Leave and Pay Benefits Related to COVID-19
If you have COVID-19 or have been exposed and cannot go to work, inform your employer
immediately. You may be eligible to receive certain benefits, including paid sick leave.
The rights and protections described in the chart below must be provided to workers impacted by COVID-19,
regardless of immigration status.

What it is

What it provides

What you can do

California PSL
• You start accruing when you
begin work and can start using
it after 90 days.
• For illness, medical or preventive
care

• Job-protected PSL accrued
at a rate of one hour for every
30 hours worked
• Employer may cap use at three
days or 24 hours per year.
• Also available to care for family
members
• Local laws may require additional
paid sick time.

Tell your employer you need
to use your PSL. If your employer
does not provide PSL, you can
file a wage claim with the Labor
Commissioner’s Office. More
information at dir.ca.gov/covid/ifyou-were-not-paid.html

Supplemental
Paid Sick
Leave (SPSL)

2021 COVID-19 (SPSL)
• Unable to work due to COVID-19
• Care for a family member who is
unable to work or telework due to
COVID-19
• To get or recover from the vaccine
• All employees of businesses with
26 or more employees
• Care for child whose school or
childcare is closed due to COVID-19

• Up to 80 hours leave in addition
to PSL
• For full-time or part-time workers
• Can be used from 1/1/21 to
9/30/21

Tell your employer you need to take
SPSL or request payment for sick
leave you took because of COVID-19
since 1/1/21. If your employer does
not provide SPSL, you can file a
wage claim at dir.ca.gov/dlse/
HowToFileWageClaim.htm

Short-term
Disability
Payments (SDI)

State Disability Insurance (SDI)
• Unable to work or working less
due to disability
• Paid into SDI during base period

• Up to 60 or 70 percent of weekly
wages, depending on income, for a
maximum of 52 weeks (no waiting
period for COVID-19 diagnosis)

Apply at edd.ca.gov/Disability/
Disability_Insurance.htm

Paid Sick
Leave (PSL)

If you might have contracted COVID-19 at work and need medical treatment or lose wages due to your injury or illness,
you may be eligible for workers’ compensation. Learn more at dir.ca.gov/covid/if-you-get-sick-at-work.html.

Paid family
Leave (PFL)

Paid Family Leave (PFL)
• Care for a seriously ill family
member
• Paid into SDI during base period

• Up to 60 or 70 percent of weekly
wages, depending on income, for a
maximum of eight weeks (can be
taken intermittently)

Apply at edd.ca.gov/Disability/
Paid_Family_Leave.htm

Job-Protected
Leave (CFRA)

CA Family Rights Act (CFRA)
• One-plus year of service
• 1,250-plus hours of work in
previous year
• Five-plus employees

• 12 weeks job-protected leave
if seriously ill or taking care
of seriously ill family member
(can be taken intermittently).
• Continuation of health benefits.

Request from your employer or go to
www.dfeh.ca.gov/family-medicalpregnancy-leave/

NOTE: Workers who need additional leave for their own illness may qualify for leave as an accommodation for a disability
under the Fair Employment and Housing Act. Visit www.dfeh.ca.gov/accommodation/ to learn more.

An example of
using leave:

Step 1: Use
SPSL and PSL

Ed is exposed to COVID-19
by a family member, and his
doctor tells him to get tested
and quarantine. Ed tests
positive and has lasting
symptoms.

Ed tells his employer he
is using his paid sick
leave and his expected
return date.

Step 2: Request CFRA
from employer and apply
for SDI from EDD
After using up his SPSL and PSL, Ed asks
his employer for more time off under the
CFRA to protect his job and files for SDI
through EDD for income.

For more information visit saferatwork.ca.gov

